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Other Markets: Some General consid-
erations 
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Farmer’s Market 
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Farm Stand 
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Community  and Scale 
 
Our 25 arable acres could serve 300 full shares or 
more if that was all we did. Beyond having trouble 
extending a sense of community to include so 
many (I do not recognize some of the 100 or so 
members we have now), it would feel like a single 
legged stool, however stout. With all of our invest-
ment at stake and buying a farm as first generation 
growers it lends security to be able to ask “Whose 
kohlrabi can this be?” even if it takes some soul-
searching to answer it.  — Lee Arboreal    
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Wholesale: Food Markets or Co-ops
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Wholesale: Chefs
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From Multiple Markets to CSA Only

It has been four years in the making, but we have 
reached our goal this year of selling exclusively to 
our CSA members. We started out with farmers mar-
kets and after the first year added 25 CSA member-
ships each year. This was a good speed of growth 
for us, allowing us to grow as we felt more confi-
dent. The membership has been supportive and we 
have had a waiting list since our second season. We 
think that growing exclusively for CSA members is a 
great way to farm - no standing around at farmers 
markets, haggling over prices with wholesalers, etc. 
The commitment of the membership is high at our 
farm and I think part of that is a result of them know-
ing that they alone are supporting us. The farmers 
market always got our leftovers or extras after the 
shares were filled, which you have to do for the CSA 
but it isn't the best for the market shoppers. It always 
seemed like we were being pulled in opposite di-
rections when we sold at farmers markets, so we're 
excited to just sell to the CSA from now on.  
— Rebecca Graff, Fair Share Farm 
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New Markets for our “Best” Crops

   An example of how some ‘break-out’ crops at Eater’s Guild led us into new 
markets, CSA in tow, may give sense to the decisions involved. Bunching 
greens and grape tomatoes stood out early as marketable crops that we 
could grow efficiently enough to sell in wholesale quantity to regional markets. 
The salad mix, too, had obvious appeal and market demand locally beyond 
the CSA. So in a season or two, we got especially good at growing kale, col-
lards, chard, spinach, mustards, little tomatoes and salad mix. To this day, 
these crops and now others with similar culture (mature lettuces, radishes, 
baby arugula) buoy all of our markets with the CSA never left wanting of 
them.  
   Every farm or market garden has been confronted with this opportunity. A 
reward of specialization is efficiency and we pursue appropriate specializa-
tions and efficiencies of scale. CSA has anchored us in appropriateness when 
entering new markets and scales of production. Keeping members’ interests 
first, we expanded production of staple crops thereby reducing costs and 

growing the benefits of a share. To some degree be-
cause of this specialization, we have made improve-
ments in the fussy crops like celery, fennel, onions and 
sweet corn. Each year we commit ourselves to im-
provement of these “CSA only” crops.   • 
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